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OUR MISSION
For 40 years, WOOD® magazine – the 
worldʼs most-trusted woodworking 
resource – has earned this distinction by 
guaranteeing our readerʼs success.

Every project plan is proven in our shop, 
by our own editors, to ensure that every 
step is included in the crystal-clear 
step-by-step instructions, drawings, and 
photos. No guesswork.

That same shop-proven standard applied 
to our best-in-class Woodworking 
technique articles and unbiased tool tests 
conducted by third-party testers and 
validated by WOOD. 

                              

Lucas Peters
Editor-in-Chief

Our passion is to help 
Enable Woodworkers to Learn, Grow and Create.
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248,000
Average Paid Audience

Print: 236,000
Digital: 12,000

Subscribers

22%
Subscribed for 10+ years 

1.7 hours
Average time spent 

reading WOOD issue

Professional: 13%
Advanced/Expert: 13%

Upper Intermediate: 67%
Intermediate/Beginners: 7%

Reader Skill Level

65
Average age of subscriber

WOOD MAGAZINE

7x/year
Frequency $8.99

Premium Price Point
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● Display Ads
● Audience Targeting

WoodMagazine.com
WOODMagazine.com is the online home for WOOD, where users and subscribers 
access a robust library of free  woodworking content, tool reviews, and videos. 
The WOOD online presence also includes downloadable plans and project-parts 
kits for sale at WOODStore.net.

520,000*
Email Marketing Opt-In Subscribers

*List size subject to change, with cleansing
 1.25+ Million

Average Website Pageviews/Month  

380,000+
Social Media Followers

286,000+
YouTube Subscribers

ADVERTISING 
OPPORTUNITIES

● Custom Content Creation - Print/Digital/Video
● Email Marketing - Partner Offers Email/Email Newsletters
● Sweepstakes - November 2024 “Prize-a-Day Giveaway” 

● Social Media Programs
● Pre-Roll Video Ads
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WHATʼS INCLUDED
Custom Email | Client can choose between 4 
co-branded email templates. Client provided 
creative, landing page must include some 
type of offer, such as a discount, sale, 
coupon, event, etc.

KEY PERFORMANCE INDICATORS
● Brand awareness
● Drive engagement
● Click-through (CTR) 2023 STATS

PARTNER OFFERS CO-BRANDED EMAIL MARKETING
Custom, Co-branded email sent from WOOD magazine to a list of subscribers 
who have opted in to receive messages and offers from third parties. 

Average List Size: 127,000*
Average WOOD Open Rate: 42%

Average WOOD Click Through: 2.61%
*Opt-in Email Subscribers list Size Subject to Change

Desktop / Tablet / Mobile Friendly
Maximum recommended width is 600px

WHY THIS PRODUCT?
● Allows advertiser to leverage select WOOD 

email list and gives them a way to 
associate their offer with trusted Dotdash 
Meredith brand

● Effective way to reach a highly-targeted 
audience

 2024 SUBSCRIBER LIST SIZE: 250,000 + 
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WHATʼS INCLUDED
640 x 360 standard video

KEY PERFORMANCE INDICATORS
Brand: Awareness, Favorability, Perception
Video Consumption (VCR)
Click-through (CTR) 2023 STATS

 CHANNEL - PRE-ROLL VIDEO ADS 

Subscribers: 286,000+
SIMILAR DOTDASH MEREDITH WEBSITES PERFORMANCE AVERAGES

Average Video Consumption Rate(VCR):66.4%
Average Click Through (CTR): 3.65%

WHY THIS PRODUCT?
Video ads can include a click through feature
so your pre-roll video can further engage 
viewers and direct them to your website.

OPPORTUNITY:
15 Second Pre-roll Video Ads - slotted in front of 
WOOD video content. 
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Shop-Built Cyclone Dust Collector / Shop Test: 12-volt Cordless Drills
WOOD® Innovation Awards 2024 / Essential Finishing Supplies

Build a Miter Saw Station / Stunning Garden Shed 
How To Tune Up Tenons / Cabinet Making Tools

Benchtop Tool Stand / Hinge Installation Jigs
Breadboard Ends Done Right / Tool Test: Benchtop Router Tables

CNC for Ends and Edges / Success Strategies for Water-based Finishes
Set Up Your Bandsaw for Resawing / Handsaws you Should Have

Easy-to-Build Workbench/ How To Set Up a Workshop Compressed-Air System
Cordless Shop Vacuums / Tool Test: Bench Planes

Shop-Built Plane / How To Avoid Common Router Mistakes
Table Saw Setup Accessories / High-tech Hearing Protection

Shop-Built Tablesaw Sled / Grain-Saving Stain Techniques / Multi-Axis Turning                                                                                                                                                                                                                                                                                                                                                                     
Woodworking Uses for Cyanoacrylate Glues / Shop Test: One-handed Clamps

2024 EDITORIAL TOPICS 

MARCH

MAY

JULY

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER/
JANUARY 2025
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2024 PUBLISHING SCHEDULE 

ISSUE

MARCH

MAY

JULY

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER/
JANUARY 2025

 

AD CLOSE

11/2/23

12/28/23

2/29/24

5/2/24

6/20/24

8/1/24

9/12/24

MATERIAL DUE

11/9/23

1/4/24

3/7/24

5/9/24

6/27/24

8/8/24

9/19/24

ON SALE DATE

1/5/24

3/1/24

5/3/24

7/5/24

8/16/24

10/4/24

11/15/24
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Material Extensions, File Specs and Ad Portal Contact:
Hector L. González Balcázar
hlgonzalezba@quad.com
O: 414-622-2810

2024 MAGAZINE PRINT SPECS

AD SIZE

FULL PAGE

SPREAD

½ VERTICAL

⅓ VERTICAL

½ HORIZONTAL

½ SPREAD
HORIZONTAL

⅓ SQUARE

¼ PAGE

⅙ VERTICAL

⅙ HORIZONTAL

1/12 PAGE

TRIM SIZE

8⅜" × 10 ½"

16¾" × 10½"

4⅛" × 10½"

2¾" × 10½"

8⅜" × 5⅛"

16¾" × 5⅛"

5⅜" × 5⅛"

4⅛" × 5⅛"

n/a

n/a

n/a

NON-BLEED

7⅞" × 10"

16¼" × 10"

3¾" × 10"

2⅜" × 10"

7¾" × 4⅞"

16¼" × 4⅞"

5" × 4⅞"

3¾" × 4⅞"

2¼" × 4⅞"

4⅝" × 2⅜"

2¼" × 2⅜"

BLEED

8⅝" × 10¾"

17" × 10¾"

4⅜" × 10¾"

3" × 10¾"

8⅝" × 5⅜"

17" × 5⅜"

5⅝" × 5⅜"

4⅜" × 5⅜"

n/a

n/a

n/a

BLEED SAFETY

7⅞" × 10"

16¼" × 10"

3⅝" × 10"

2¼" × 10"

7⅞" × 4⅝"

16¼" × 4⅝"

4⅞" × 4⅝"

3⅝" × 4⅝"

n/a

n/a

n/a

Document/File Specifications 
Information on Next Page.

MAGAZINE TRIM SIZE: 8⅜" × 10½" 
BINDING: Saddle Stitch
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FILE TYPES AND DELIVERY
• Submit PDF-X1a FILES via Quad Ad Shuttle:
https://www.adshuttle.com/Meredith
• For instructions on how to create a PDF-X1a go to:
http://www.meredith.com/sites/default/files/PDFx1a_
Guide2015_D2D.pdf
• Prepare files to Meredithʼs specs in accordance with 
SWOP specifications. If the below guidelines are not met, 
the color and quality of print reproduction may vary.

FILE SPECIFICATIONS/GENERAL GUIDELINES
• Include/embed all fonts and artwork.
• Max density (total area coverage) is 300%
• Image resolution is 300 dpi, Line illustration is 2400 dpi.
• CMYK or Grayscale only. Convert any spot colors not 
intended to print into CMYK. RGB elements must be 
converted to CMYK.
• 5/c ads: Limit spot color to the elements from the 
Pantone Library.
• Files must be properly trapped.
• Limit file name to 24 characters including the 
extensions.
• Files must be single pages or spreads, no multipage 
files.
• Do not nest PDF files in other PDFs, EPS files in other 
EPSs.
• Do not use illegal characters such as 
(“()*&^%$#@!ʼ{}[]|\ ,̓;: in file names.
• 5% minimum dot required to print highlight areas and 
square-up on edges with fade-off dot of 3% of each color.

DOCUMENT SETTINGS
• Ads should be built at 100% trim size.
• Bleed ads, extend bleed to 1/8” beyond trim on all sides.
• Keep live matter 1/4” inside trim dimensions on all sides.
• Registration and crop marks not required. If provided,
registration black (100,100,100,100) should be limited to 
these marks only and must not exist inside the document 
trim or bleed. Offset marks .167”so not to touch live image or 
bleed areas. See PDF Guide link above.
• Spread Ads: Keep live matter 1/4” away from either side of 
center or 1/2” total across the gutter.
• Alert Designers: For spread ads with a headline/creative 
crossing the gutter, contact the production department if the 
visual spacing between words or letters is critical.

FONTS
• 4-color black type is not allowed.
• To create rich black use 100% K and 60% C.
• Free fonts or system fonts should not be used. If used, they 
must be outlined.
• Do not apply styles to basic fonts, use the actual font.
• 4-color type should not exceed 300% density.
• To avoid low-res (soft type) or 4-color black type, type 
should be set in InDesign or Illustrator and not in Photoshop.
• Reverse type should use a dominant color (usually 70% or 
more) for the shape of the letters and should be trapped 
when practical and not detrimental to the appearance of the 
job.
• Color or reverse type and line art should not be less than 
.007” at the thinnest area. Single color type and line art 
should not be less than .004” at the thinnest area. General 
guideline is nothing thinner than the equivalent of a hairline 
rule.

PROOFS
• Meredith does not accept color proofs. SWOP proofing 
standards are used Press side for publication printing. 
Advertisers should calibrate their proofing devices to 
Industry SWOP Standards for Publication Printing. Refer to 
www.swop.org for additional information.  

NOTES
• Meredith does not make any changes to ads or files.
• Retention of materials is 13 months.

FILE TYPES AND DELIVERY
• Submit PDF-X1a FILES via Quad Ad Shuttle:
https://www.adshuttle.com/Meredith
• For instructions on how to create a PF-X1a go to:
http://www.meredith.com/sites/default/files/PDFx1a_
Guide2015_D2D.pdf
• Prepare files to Meredith’s specs in accordance with
SWOP specifications. If the below guidelines are not met,
the color and quality of print reproduction may vary.

2024 PRINT MAGAZINE AD SPECS
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2024 DIGITAL AD SPECS
DISPLAY UNIT

LEADERBOARD

MEDIUM RECTANGLE

HALF PAGE DESKTOP

SUPER LEADERBOARD

MOBILE ADHESIVE

PLATFORMS

Desktop, Tablet

Desktop, Tablet, Mobile

Tablet

Desktop

Mobile

DIMENSIONS

728 × 90 

300 × 250 

300 × 600

970 × 90 

320 × 50 

MAX FILE SIZE

150 KB

150 KB

200 KB

200 KB

50 KB

FILES ACCEPTED

gif, jpg, png, HTML5

gif, jpg, png, HTML5

gif, jpg, png, HTML5

gif, jpg, png, HTML5

gif, jpg, png, HTML5

NEWSLETTER & EBLAST

NEWSLETTER

NEWSLETTER

EBLAST

PLATFORMS

Email

Email

Email

DIMENSIONS

300 × 250 

970 × 250

templates provided

MAX FILE SIZE

40 KB

40 KB

FILES ACCEPTED

gif, jpg, png

gif, jpg, png

*Digital options can be targeted by audience, content, or state/city

VIDEO

PRE-ROLL VIDEO

UNIT PLATFORMS

Desktop, Tablet, Mobile, YouTube

DIMENSIONS

640 × 360 (16:9)

MAX FILE SIZE

1GB 

FILES ACCEPTED

mov, mp4, flv, webm

* AD CREATIVE DUE ONE WEEK (7 Business Days) PRIOR TO START DATE
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*Copy max limit to include any supporting text, legal slug, #ad
*Video options available
*All social amplification must adhere to the social mediaʼs platform guidelines

2024 DIGITAL AD SPECS
PLATFORM

FACEBOOK

INSTAGRAM

PINTEREST

TWITTER

SIZE

4:5 aspect ratio max 
1200 × 720 pixels <20% 
text on image
Desktop, Tablet, Mobile

1200 × 1200 (1:1 or 4:5)

1000 × 1500 (2:3)

720 × 720 (1:1)

MAX COPY CHARACTERS
Headline: 25
Copy: 125
Meta Description: 30

125

500

125

FILES ACCEPTED

jpg

jpg

jpg, png

gif, jpg, png

* AD CREATIVE DUE ONE WEEK (7 Business Days) PRIOR TO START DATE



Advertising Contact: 
Brian Kossack, Account Director
brian.kossack@woodmagazine.com
O: 515-284-2090  M: 515-499-3811 


